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The sindies that have been made of our food crops have been concerned
chicfly with probloms of production and distribution. Technigques of pradue
tion lrave heen worked oul for all of onr leading crops and the technical in-
formation Is available lo anyone intcrested. T distribution, foo, technigues
have been developed. )

The consumprive activiiy has received little attention to date. "The con-
sumer has only vecently been recogmized as an important factor in our
economic scheme and produciion and distribulion congidered in terms of
consumption. The education of the consumer is still lefl almost wholly {o
competitive commnersial interests and is accomplished through the medium
of moderr: advertising. 7Thiz method is expensive, churacterized by lhalf
truths and ccoonomie shortsightednoss.

The intellizent buying of food iz not only imporiant, it is also difMenlt.
Our food stulfs are many and varied und their purchiase presenis more dif-
cilties than does ithe purchase of imaterials satielying other human needs,
such as clothing and shelter. Much toehnical knnwledge covering a wide
range of produets is neoded.

Many of our feod products, even 1he most perishahla, are maised in dis-
tunt producing regions, bronght to us by spoeial transportation soueh as fasl
freight, express, and refrigerator car. They are held tor delayed consump-
Linn in eold storage or ave preserved for indefinite perieds by drying, cauning,
freezing, Lach ipew process leaves the consumer less well-infornied con-
cerning his food products and makes acquiring of new knowledge ITIBCESS Y.

Muierials fovr developing the techniogues in food consumption should
furnish, ag a background, informalion concerning the methods of produciion .
or mannfaciuring which have a hearing on congumplion and the marketing
machinery which brings the product trom distant. producing regions. Cer-
tain specific informalion concerning lhe product is necded such as: the chief
producing rogicns; the volume of production; the peak of production: the
seasnll when available and when maost abundant; variclies with quality;
grades and the brands deseriptive of such grades; standard packages with
volume or weight; quality and value as distinet Trom appearance and price:
and the special uses for which the product is suited. .

The imporiance of definite information in regard to the season can be
illastrated by ecauliflower, Cauliflower, the variety bolrptis of the cabhage
£Toup, Is a plant requiring aburdant moisture and cool Lemperaiure for the
production of marketable stock. Li shows a definite elimatic respongs with
the heaviest production in January, a lesser production in the Fall and
Spring’ and a very smail production in June, July and August. The intelli-
gent placing of consumer demand ig therefore very clean.

Spinacih iz another crop with ciearly marked sessonal availability. The

- four chief producing regions are Texus, Virginia, Maryland and South Cuaro-
lina, with Texas and Virginia the heaviest producers, The three winiler
monihs are 1the months of heavy production with no shipments in June, July
and August. The ecological Jactor of temperalurs is well ghowi; spinach,
heat intolerant, is produced in the winter in the truele gardens of Teoxag and
the Souih Atlaniie states. Tn ithe northern slates, the summoer season is
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top hot for the production of spinach, and the peried suiteble in Spring and
Autnmn is foo short fo produce more than a small and uncertain supply.
Spinacl is, therefore, a vegetable to be used when mogl available, namely in
Janusry, Febraary, March, rather than in June. '
Watcrigls of this pature the wriier feels, would, if made more generally
evaliadnle help in developing a technoigue of consumption. ’
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